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Our Mission
The Provincetown Independent is Outer Cape Cod’s only independent 
newspaper [m-dash] devoted to the people who live and work in 
Provincetown, Truro, Wellfleet, and Eastham, and those who love this place 
from afar.

Our mission is to bring back local journalism, in print and online. We are 
rebuilding the community’s capacity to report and produce original, high-
quality reporting on the news and culture of our towns.

Your ad in the Independent:  
good for business, good for community
•  Reach readers every week, by subscription and at newsstands, across the 
    whole Outer Cape—from Eastham to Provincetown.

• Approaching the end of our first year, our total paid circulation reached 
   3,332—we are now the most widely read Outer Cape weekly!

• Be seen in our online edition—a cross-platform website that gets over 
   70,000 page views per month.

• Over 3,300 people, near and far, get our weekly e-news update, sending 
   readers directly to our website.

• Get in on two special editions mailed “every door direct.”

• Get a free subscription with your contract.

• When you advertise in the Independent, your dollars stay here in the 
   community, working to rebuild local journalism.
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PROVINCETOWN — Calls to 

curb the seal population in Cape 

Cod waters by ending their pro-

tected status under federal law 

are misguided, say scientists who 

study marine ecology. In spite of 

the increased presence of great 

white sharks here, they say, the re-

turn of both seals and sharks rep-

resents a re-establishment of the 

balance of nature that was upset by 

decades of seal hunting.

Moreover, seals are wrongly 

blamed for polluting the water with 

their feces, and their effect on fish 

populations has been exaggerated, 

according to experts in marine life.

Citizen groups like the Nan-

tucket-based Seal Action Com-

mittee are calling for the removal 

of seals from the federal Marine 

Mammal Protection Act. The Barn-

stable County Commissioners 

heard a presentation from that 

group in July, and Commission-

er Ron Beaty has argued that seals 

are a threat to the regional tour-

ist economy. The evidence on the 

economy suggests otherwise.

Richard Delaney, president 

of the Provincetown Center for 

Coastal Studies (CCS), says the seal 

population will eventually stabilize 

once it reaches its carrying capac-

ity in the Cape’s waters. Disease, 

predation from sharks, and limited 

food will “re-establish the balance 

that we really knocked out of kilter 

when we decided to interfere with 

it,” he said.
Before 1800, seals inhabited the 

Cape in large numbers. “This was a 

natural habitat for them for years, 

until people decided that they were 

a nuisance,” Delaney said.

From the late 1800s through 

the early 1960s, the state put a 

bounty on seals. “If you killed a 

seal and brought its nose to town 

hall, you’d get a payment,” Del-

aney said. “That bounty basical-

ly eliminated all the seals in this 

area.”
In 1972 Congress passed the 

Marine Mammal Protection Act, 

which prohibited killing seals and 

whales. “Once they were protect-

ed, seals were able to re-establish 

their natural niche in the ecosys-

tem,” Delaney said. “That’s why 

from 1972 to now we have seen an 

increase in the population.”

The risk of shark attack, 

though small, is real. Rather than 

killing sharks or seals, however, 

marine scientists advocate more 

caution in the water. One example 

is this year’s change of course for 

Provincetown’s annual Swim for 

Life on Sept. 7.

Instead of crossing the open 

water of Provincetown Harbor 

from Long Point to the Boatslip 

Resort, as swimmers have done 

for each of the past 31 years, par-

ticipants will swim along the coast. 

Swim organizers decided to change 

the route when the Cape Cod Na-

tional Seashore denied a permit for 

the usual course because of con-

cerns about sharks.

“It’s a low risk, but if something 

were to happen it would be a major 

catastrophe,” said Jay Critchley, 

director of the Provincetown 

Community Compact, which 

has sponsored the swim since 

its inception. Compact directors 

have discussed the possibility of 

alternate routes for several years, 

Critchley said.

This year the swim begins at 

the Provincetown Inn and finishes, 

as usual, at the Boatslip.

The evidence on seals and culling

Andrea Bogomolni, chair of the 

Northeast Atlantic Seal Research 

Consortium, confirmed that the 

large seal population has both in-

creased shark activity and caused 
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“Will we make it to the hospi-

tal in time?” That’s one of the big 

questions faced by young families 

living on Outer Cape Cod and ex-

pecting a baby.

As intimidating as Route 6 

traffic can be, there are even more 

daunting issues facing prospective 

parents here — including a lack 

of prenatal care and childbirth al-

ternatives and the distance to the 

nearest neonatal intensive care 

unit in case of complications.

Cape Cod Hospital (CCH) in 

Hyannis has the closest birthing 

center, but it’s 47 miles from Prov-

incetown — a 75-minute drive even 

without traffic. “I joked that I’d be 

giving birth on Route 6,” said Sadie 

Hutchings, who delivered her first 

child, a girl named Juniper, on July 

21 at CCH after a 90-minute ride in 

Saturday morning traffic.

More important to many young 

parents here is access to a more 

holistic approach to prenatal care 

and childbirth.

For years, many expectant par-

ents bypassed CCH for even more 

distant hospitals because they of-

fered birthing options that weren’t 

available in Hyannis, including 

women obstetricians. The hospital 

has made changes, however, like 

adding a midwifery program, that 

have made its “Family Birthing 

Place” more attractive, according 

to Ruby Anastasio, a certified birth 

doula who has worked with fami-

lies on the Cape for nearly two de-

cades.
Hired by families independent-

ly, doulas work alongside medical 

providers to educate parents on 

birth options and to provide emo-

tional and physical support during 

labor. 
“The biggest thing in labor 

is support around you,” said Co-

rey Signs, a midwife in CCH’s ob-

stetrics and gynecology practice. 

“Doulas are so well versed in being 

that support system.”

Anastasio said that, while most 

families are concerned about the 

drive to the hospital, extremely 

fast births are rare and, when they 

do happen, uncomplicated. “It’s 

the babies who have to endure 

long, slow labors that tend to suf-

fer more complications.”

HEALTH

Childbirth on the Edge

For expectant parents, medical options are few

By Susannah Elisabeth Fulcher

ENVIRONMENT

Culling Seals Is Wrong Answer to 

Shark Threat, Scientists Say

More seals seen as sign of healthy environment

By Sophie Ruehr

Lisa Holmes with her son, Elliot Kai, in Wellfleet. Expecting a second child, she braved the August 

drive to Hyannis for prenatal care. (Photo Justin Lynch)
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PROVINCETOWN — Fire Chief Mi-chael Trovato says this town needs 
its own emergency medical service 
to replace the Lower Cape Ambulance 
(LCA) Association, the nonprofit that 
has provided backup service to Prov-incetown and Truro since 1937.When the chief argued that the 

VFW land should be reserved for a new 
police and fire station at the recent spe-cial town meeting, the need for its own 

larger rescue squad was one reason.Trovato, who did not return calls 
from the Independent, has offered 
no explanation to the public, the se-lect board, or LCA staff for his call 

for a town-run emergency service. 
The chief has requested $50,000 for 
a bbuilding-needs analysis for a new 
annex for the fire station to provide 
room for an expanded rescue squad.On Dec. 17, when Trovato asked 

the select board for a fourth town am-bulance, board members were con-cerned that he was prematurely tak-ing steps to grow his fleet.“I just want to know for transpar-ency purposes what is going on,” said 
the select board’s Robert Anthony.The select board faces a com-plex equation of possibly changing 

a long-established arrangement be-tween two towns and Lower Cape 
Ambulance.

The regional ambulance associ-ation was founded before World War 
II to assist Provincetown, Truro, and 
Wellfleet with the long drive to Cape 
Cod Hospital. Wellfleet got its own 
EMS department years ago. LCA has 
20 staff members, with one ambulance 
and crew stationed at both Truro and 
Provincetown 24 hours a day year-round, and more in summer.Provincetown has three of its 

own ambulances and Truro has two. 
Provincetown pays about $1 million 
a year for LCA’s services; Truro pays 
$430,000. For years, the arrange-ment has been seen as a less expen-sive alternative to the towns hiring 

more full-time EMTs.In his budget message to the select 
board last year, Trovato wrote, “This 
department and Lower Cape Ambu-lance provide excellent basic and ad-vanced life support care to the town for 

a fraction of the cost of any other op-tion available.”
One year later Trovato’s opinion 

has changed.

PUBLIC SAFETY
Chief Wants Just One Town Rescue SquadThe question is why

By K.C. Myers

The solstice puts us on the path to spring. For the fireside scene, see page 12. (Photo Jamie Demetriou)
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Print Ad Sizes & Specs File Specs
Dimensions:
Actual ad size—there are no bleeds.

Formats:
PDFs (Press Quality/High Res)
JPEG (at least 200 d.p.i.)

Ad Color
Color Charges are now included in 
pricing—there is no upcharge for color!

Custom Ad Sizes
Create almost any custom size by 
choosing your number of columns for 
width x number of inches tall. (There 
are some limitations, just ask and we’ll 
help you plan your ad.)

Page

 

2col. x 3in

2col. x 4in 3col. x 4in

2col.
x 8in

1col.
x 4in
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¼ Page V

   Page V

1col.
x 3in

3/5 Page 7.95 x 12 in.

Full Page 10 x 16 in.

1/4 Page V 5.9 x 7 in.
1/8 Page V 3.85 x 5 in.

1/2 Page V 7.95 x 10 in. 
1/8 Page H 5.9 x 3 in.

Large Card 3.85 x 3 in. 
Small V Card 1.9 x 3 in. 

and Custom Sizes

1/4 Page H 7.95 x 5 in. 
1/2 Page H 10 x 8 in.



Print Ad Rates

Full Page
(5 col. x 16”) - 10 x 16 inches

3/5 Page
(4 col. x 12”) - 7.95 x 12 inches

1/2 Page Vertical
(4 col. x 10”) - 7.95 x 10 inches

1/2 Page Horizontal
(5 col. x 8”) - 10 x 8 inches

1/4 Page Vertical
(3 col. x 7”) - 5.9 x 7 inches

1/4 Page Horizontal
(4 col. x 5”) - 7.95 x 5 inches

1/8 Page Vertical
(2 col. x 5”) - 3.85 x 5 inches

1/8 Page Horizontal
(3 col. x 3”) - 5.9 x 3 incheS

Large Card
(2 col. x 3”) - 3.85 x 3 inches

Small Vertical Card
(1 col. x 3”) - 1.9 x 3 inches

Specs

$1080  $900   $780   $660

$648   $540   $468   $396

$540   $450   $390   $330

$540   $450   $390   $330

$284   $236   $205   $173

$270   $225   $195   $165

$135   $113   $98   $83

$122   $101   $88   $74

$81   $68   $59   $50

$41   $34   $29   $25

 Open Rate  13 Weeks               26 Weeks               52 Weeks
 $13.50/col. in. $11.25/col.in.  $9.75/col. in.      $8.25/col. in.
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Online Advertising
Placement reflects print ad size.  
Available only to advertisers with contracts. 

52 weeks, add $25/week 

26 weeks, add $35/week 

 13 weeks, add $40/week

Online Specs
For online ads, please submit jpg files.

With Full Page, 1/2 Page, and 1/4 Page ads:
Sidebar Square
720 x 720 to display at 360 x 360

With 1/8 Page ads:
Inline rectangle 
730 x 372 to display at 356 x 186

With ads under 1/8 page:
Sidebar sliver
720 x 250 to display at 360 x 125

Ad Design Services
Let our talented design team make your 
ad for you. We charge $75 per hour for 
design services. That hour is usually 
enough to create one ad (including two 
rounds of changes and approvals). 

Advertisers buying contracts receive free 
design services: for 13-week contracts, 
one design; for 26-week contracts,  
up to two designs; for 52-week contracts, 
up to three designs.

And yes, you may change your ad design 
as frequently as you wish, as long as 
each ad meets our specs and is received 
according to each week’s deadline for ads.
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